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VYHODNOGENI KAMPANI A PRACE S KAMPANOVYMI DATY

FRAGMENTOVANE DYNAMICKE PROSTREDI

NEEXISTENCE JEDNOTNE METODIKY PRO VYHODNOCENI KAMPANI

i

RUZNA KVALITA DAT A INTERPRETACE



VYHODNOGENI KAMPANI A PRACE S KAMPANOVYMI DATY

INZERTNI VS. ANALYTICKY SYSTEM



VYHODY / NEVYHODY VYHODNOCENI KAMPANE V INZERTNIM SYSTEMU



VYHODY VYHODNOCENI KAMPANE V INZERTNIM SYSTEMU

» SLEDOVANI IMPRES], KLIK( A DALSICH METRIK TYPU CTR

+ SLEDOVANi NAKLADU

» SLEDOVANI KONVERZI

+ (ZDANLIVE) JEDNOZNACNA ATRIBUCE (V RAMCI JEDNOHO SYSTEMU)

» EXEKUCI KAMPANE A REPORTING DELA STEJNY SUBJEKT



VYHODY / NEVYHODY VYHODNOCENI KAMPANE VE WEBOVE ANALYTICE



VYHODY VYHODNOCENI KAMPANE VE WEBOVE ANALYTICE

- REPORTING PRO VSECHNY ZDROJE, NEJEN PRO DANOU KAMPAN
» DETAILNI INFO O PREDKONVERZNIM CHOVANI

-+ SLEDOVAN KONVERZE DO VICE CiLU NEJEN DO TECH NA KTERE MAM NASAZENE
KONVERZNI SKRIPTY

» DETAILNEJSI PRAGE S ATRIBUCNIMI MODELY

» SIRSIMOZNOSTI INTEGRACE DALSICH DAT
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CO VIDIM V INZERTNIM SYSTEMU ?
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ORDER VARIABLES IN ADFORM TRACKING POINT

81| <!=-- Adform Tracking Code BEGIN --> -
82| <script type="text/javascript™> e = e
83 window._adftrack = Array.isArray(window._adftrack) ? window._adftrack : (window._adftrack ? [window._adftrack] :
(1);
window._adftrack.push({

pm: {trackingID},

divider: encodeURIComponent('|"),

pagename: encodeURIComponent('Example tracking point'),

order: {

sales: '<insert sales value here>’,

: orderid: ‘<insert order id value here>',
11 currency: ‘'<insert currency value here>’,

12 itms: [{ } : =
13 productname: ‘<insert product 1 name value here>’, .
14 productid: '<insert product 1 id value here>',

productsales: ‘<insert product 1 sales value here>'
LA
productname: ‘<insert product 2 name value here>’,
: productid: ‘<insert product 2 id value here>',
19 productsales: ‘<insert product 2 sales value here>’
20 b o
21 productname: ‘<insert product 3 name value here>’,
productid: '<insert product 3 id value here>’',
productsales: ‘<insert product 3 sales value here>'

H

»

(function () { var s = document.createElement('script'); s.type = 'text/javascript'; s.async = true; s.src =
‘https://track.adform.net/serving/scripts/trackpoint/async/’; var x = document.getElementsByTagName('script')(e];
x.parentNode.insertBefore(s, x); }();
</script>
291 <noscript>
30 <p style="margin:9;padding:0;border:0;">
31 <img src="https://track.adform.net/Serving/TrackPoint/?pm=
{trackingID}8ADFPageName=ExampleX20trackingX2@point8ADFdividers|" widthe"1" height«"1" alte"" />
32 </p>
13| </noscript>
<!-- Adform Tracking Code END -->




GA ECOMMERGE HIT

<script>
window.datalayer = window.dataLayer || []
dataLayer.push({

}):

'transactionId': '1234°',

'transactionAffiliation':

'transactionTotal': 38.26,

'transactionTax': 1.29,

'transactionShipping': 5,

'"transactionProducts': [{
'sku': 'DD44’',

'name': 'T-Shirt',

'category': 'Apparel',

'price': 11.99,
'quantity': 1

oA
'sku': 'AA1243544°',
'name': 'Socks',
'category': 'Apparel',
'price': 9.99,
'quantity': 2

}H

</script>

'Acme Clothing',
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Zakladni adaje
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V INZERTNIM SYSTEMU NEVIDIM TY GO NEZKONVERTOVALI
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RECAP

POUZE JEDEN ZE SYSTEMU PRO KVALITNi VYHODNOCENi KAMPANE NESTACH

V INZERTNIM SYSTEMU NEVIDIM CHOVANI TECH CO NEZKONVERTOVALI

\ ANALYTICKEM SYSTEMU NEVIDIM MEDIALNI METRIKY
(IMPRESE A NAKLADY APOD.)
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ZAKLADNI INTEGRAGE : ZNACENI KAMPANI

POKROCILA INTEGRAGE : INTEGRACE POMOCI CMS

PRO INTEGRACE - SYSTEMOVA INTEGRACE
(DCM + GA360, SIZMEK + ADOBE ANALYTICS)




ZAKLADNI
INTEGRAGE




UIM



URCHIN TRAFFIC MONITORING



ThHhe Best in Web Stats

@ Quick Report
What are the numbers? ? Info

Quick Report
. Visitors
. Pages
. Hits
4. MBytes

URCHIN - WEB STATISTIC SOFTWARE
URCHIN ACQUIRED BY GOOGLE IN 2005 BECAME GA IN 2006
TILL 2012 GOOGLE ONSITE PRODUCT URCHIN STILL BEING SOLD



URCHIN PARAMETRY V ROGE 2005

UTM SOURCE
UTM MEDIUM
UTM CAMPAIGN
UTM TERM

UTM GONTENT



URCHIN PARAMETRY V ROGE 2005

UTM SOURCE
UTM MEDIUM
UTM CAMPAIGN
UTM TERM

UTM GONTENT

ADWORDS LAUNCHED IN 2000 (AD WORDS)



UTM PARAMETRY V ROCE 2017

UTM SOURCE
UTM MEDIUM
UTM CAMPAIGN
UTM TERM

UTM GONTENT



DOSTUPNE VS. POZADOVANE PARAMETRY

UTM SOURCE ? PRODUKT

UTM MEDIUM ? DATUM/CAS

UTM GAMPAIGN ? PUBLIKUM

UTM TERM ? FAZE REKLAMY
UTM GONTENT ? BRAND / NONBRAND




DOSTUPNE VS. POZADOVANE PARAMETRY
BRAND VS NONBRAND

BRAND/NONBRAND KONVERZE

brandova reklama x 2 11
(Other) brandova reklama x 3 107

nebrandova reklama (Other) x 2 47 (1

nebrandova reklama (Other) brandova reklama 34

GA TOP CONVERSION PATH REPORT




HACKING UTM PARAMETRU

https.//www.kosik.cz

2utm source=seznam

&utm _medium=cpc

&utm _campaignh=

3284-363-44 7c OBSAH-RMK-

NAKOURPILI-
TEXT display rmk _nobrand no no_all
&utm content=RMK+-+15-30+dni



https://www.kosik.cz

HACKING UTM PARAMETRU - NEVYHODY

» SPECIALIST - SPEGIFIC
+ DLOUHODOBE NEUDRZIELNE

» PROBLEM V PRIPADE PARTICIPAGE VICE AGENTUR
+ OBTIZNA PRACE S CASTMI TRACKING CODE




HACKING UTM PARAMETRU

( ekonom.ihned.cz/c1- 168 ' kate-ze-tohle-je-kons v B w 4 @ «
kGD BIAA ) ADebug G GA360 G GA G GTM G GTM360 D QE DURLs [TL BC Wos @MHD [[]GSites %*Hydro £ Settings [2) Ads Manag

e Ekonom  ___ _ _ Nazor __ Témata __Razhovor Paragraf _ Restaurace __ _Auta Technologie _Newsletter __ Hospodaiské naviny
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R
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www.NAHANET2VYMAHAT cz




N AP X = . s - —
E
® ekonom.ihned.cz = () \
G0 [EJAA [) ADebup G GA360 G GA G GTM G GTM360 ©QE D URLs (Y7L wB8C W 0s @MHD [[]GSites %*Hydro £ Settings

T0TO PROFI CZ

§
JE VAS E 774 830 910

w.NAHANET2VYMAHAT cz

= m.;;r ‘
& ’E.'CZ B 0SOBNI VYMAHAC

https://www. vymahamedluh y.cz/
2utm_source=alias
&utm_medium=redirect

&utm campaign=nahanetavymahat.cz



ekonom.ihned.cz/c1-658046&

(@ ekonom.ihned.cz . ' rik ze-t K v B w @ b
sy GD AA ) ADebug G GA360 G GA G GTM G GTM360 ) QE D URLs [GTL BC DS mwo | GSites %.* Hydro £t Settings @Ads).sanag

mow  Ekonom Nazory Témata Rozhovory  Paragraf  Restaurace Auta Technologie Newsletter Hospodafské noviny

1070 § ;’ : PROFI-CZas.

e N e W

- kv | 774 910 910
SOBNI VYMAHAC § www NAHANETAVYMAHAT c2

FOTO > VIDEO > USETRI NA HYPOTECE >




?JE RESENIM AUTOTAGGING?



§ UTMKA +COSTY (VE FREE VERZI) NE IMPRESE

4

Google Analytics

A oy uTMKA )

adform _SKLIK. mailkit @
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Asklepion

SLEVA 20 % na omlazeni obllceje na

miru

aneb Fontana mladi
< Vyhlazeni vrasek, hydratace, sjednoceni tonu pleti a omlazeni kombinaci 4 nejicinnéjSich oSetreni nyni of za
1
skvélou cenu! \

UTM_ID - TECHNICKE RESENI + INTERPRETACE DAT
WWW.ASKLEPION.CZ



VLASTNI UTM PARAMETRY
KLASIFIKAGE UTM_ID



VLASTNI UTM PARAMETRY



VLASTNI UTM

https://www.asklepion.cz/blog/438-

ees Asklepion - Klinika a institut estetické mediciny

muj-dekolt-vypada-zase-jako-driv? e ‘o November 2 at 3:33pm - €

utm sou rce=faceb OOk Plef Casem ztraci svou pruZnost, i kdyZ o ni pe€ujete a Zijete zdravé. Zna
- . to i Renata, kterd u nds vyzkousela o3etfeni eMatrix. Dnes uZ je opét

&ut m_med lUum=Ccpc spokojend. Jeji dekolt pry vypada jako dfiv. &+ Pfetéte si vice v naSem

&ldnku. --> bit.ly/osetreni_ematrix

&utm_campaign=brand_blog
&utm_term=undefined
&utm_content=profile
&utm_date=20171101
&utm_audience=akvizice_facebook
&utm_landing=brand_dermatologie
&utm_phase=see
&utm_product=radiofrekvence_ematrix
&utm_brand=brand




VLASTNI UTM
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AN\ g

Q
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p—o m : Custom Dismensions
5 22 (cd2): akvizice_facebook
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VLASTNI UTM VARIABLE V GTM + DIMENZE V GA TAGU

0.3 GA utm_product T

o 0 0 Defanst Googe Analyis Setings

Variable Configuration

0 Google Analytics Settings
{(1.0 GA ID lookup))

asio

(10.2 GA utm_id})

({0.3 GA utm_product))




KLASIFIKAGE UTM_ID



JAK FUNGUJE UTM_ID

UTM_ID JE UNIVERZALNI PARAMETR PRO 0ZNACENI REKLAMY

https://
www.asklepion.cz/
blog/438-muj-
dekolt-vypada-zase-
jako-driv

https://www.asklepion.cz/blog/438-
muj-dekolt-vypada-zase-jako-driv?
utm_source=facebook
&utm_medium=cpc
&utm_campaign=brand_blog
&utm_term=undefined
&utm_content=profile
&utm_date=20171101
&utm_audience=akvizice facebook
&utm_landing=brand_dermatologie
&utm_phase=see
&utm_product=radiofrekvence_ematrix
&utm_brand=brand

https://
www.asklepion.cz/
blog/438-muj-
dekolt-vypada-zase-
jako-driv?
utm_id=fb_123



JAK FUNGUJE UTM_ID

http://www.asklepion.cz/cevni-chirurgi t| ’ ’_ _' . ‘. - J t _ |

UTM_ID

SOURGE

MEDIUM

PUBLIKUM

FAZE

FB_123

FACEBOOK

CPC

AKVIZIGE_FACEBOOK

SEE




STRATEGICKY NAVRH SLEDOVANYCH KAMPANOVYCH PARAMETRU

/DR0J - PRODUKT « IMPRESE
MEDIUM » CASOVE ROZLISENI - COSTY
KAMPAN - PUBLIKUM .
DETAIL (CONTENT) » FAZE REKLAMY
TERM - BRAND / NONBRAND

» LANDING PAGETYPE

* AGENTURA

* TYP REKLAMY

» PRICING MODEL

» ROZMER REKLAMY

* MAILING LIST

« LINK TYPE

« PLACEMENT



STRATEGICKY NAVRH SLEDOVANYCH KAMPANOVYCH PARAMETRU

e [DROJ * PRODUKT * IMPRESE
e MEDIUM o CASOVE ROZLISENI « GOSTY
KAMPAN * PUBLIKUM °..
e  DETAIL (CONTENT) * FAZE REKLAMY
e TERM * BRAND / NONBRAND

* LANDING PAGETYPE

* AGENTURA

* TYP REKLAMY

» PRICING MODEL

» ROZMER REKLAMY

* MAILING LIST

* LINK TYPE

» PLACEMENT



UTM_ID - SETUP

VYTVORENI IMPORTNIHO SCHEMATU

Trten=s o
rroy— .

v You are not allo 30 upload personally identifiable information, and by uploading you indicate you have
v

R oeToMZ
CUSTOMIZATION 4 the necessarg n uplcad thes data, and grant us a license to use . Learn more

- Asklepion v

Reports

@ REAL-TIME O ty Set
Type Data Set 10 Acton

b, LY Y (v A , -
E AUDIENCE —— & anags A DO Imprese 3 - ANBegLLXRDZhMHZIK . I
- nd¥5dy kampand Cost data whkngQ Manage uploads
kina tnfe Asklepion campaign ECoRZ2-BRwWS3

‘e

}.. ACOUESITION deta Camnpaign dsta Iky_112Vg Manage uploads

( - Test imoort Cost data PNKQJCKTIQGWZVeh

Manage uplcads
VrVaw PRODUCT LINKNG ewTlg ’

v AdWords o
* Quota mformation Learn more

Accounts B L * Number of data sets in this property: 3/ 100



UTM_ID - SETUP
VYTVOREN] IMPORTNIHO SOUBORU

http://bit.lv/V) MkFest utmid klasifikace exmpl

is MK Fest - Asklepion - znaeni kampani pomoci utm_id (i
File Edit View Inset Format Data Tools Add-ons Help All changes saved in Drive
& v ~ P 100% - KE % .0 .00 123-  Aral - 11 - B I 5 A
D = 3
1 utm_id AdSource (utm_source) AdMedium (utm_medium)
2
3 ppc_20108606_500 seznam cpc
4


http://bit.ly/VJ_MkFest_utmid_klasifikace_exmpl
https://docs.google.com/spreadsheets/d/1XozAD5fX7VDmigoTzsIQR-znEeU_WjOTNrKjBSq_reo/edit#gid=1874120414

UTM_ID - SETUP

NAVRH DIMENZI (KAMPANOVYCH PARAMETRLU)

ZALOZENI VLASTNICH DIMENZI V GA

UPRAVA URLS V INZERTNIM SYSTEMU

IMPORT 0ZNAGENYCH URLS DO GA



TOOL SET - GA + GTM

1.

http://bit.ly/V) MkFest utmid klasifikace exmpl

Google Analytics

3.

4

Google Tag Manager

vasek@vasekjelen.cz



http://bit.ly/VJ_MkFest_utmid_klasifikace_exmpl
http://bit.ly/VJ_MkFest_utmid_klasifikace_exmpl

INTERPRETACE DAT Z KAMPANE OZNACENE
POMOCI UTM_ID

INTERPRETAGE DAT V GA



INTERPRETACE DAT V GA

AN accounts > Askiepion

1. *Filtered - CZ ~

Pramary Dimension. Sewce / Madiem  Sowrce Medum  Keyword  Ocher ~
MCh repx nd f
Secondary dmension ¥ Sort Type Defau ~
ACQUISITION
Acquintion
Overvew
Scurce | Medum
Al Traffic
* New
Channels ¥ -
Treemaps
Source/Medum 50,757 6398% 32,473
Referrals .
Yord
e ( e 1 QOO / orgaree ‘2,6,‘ 2497 6783% 8597
il 2 semam / ¢pe 8453 100 S260% 4446
Campaigns 3 (deect) / (none) 8,757 (1.0 T264% 4182
BEMAVIOR 4. semam / organk 4260 T785% A7
S google / cpe 3980 (7 aan ZN% 252

http://bit.ly/askl 001

52.88%

49.23%
55.93%
54.77%
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321
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iz

328
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Q avaced [l © T T & IT

00:02:04

000222
000203
000152
000208

000218

Conversions

Coal 14 NEW lead - necbiednivhove » obpedni

NEW lead - .
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Comvernion fate) Tomdite (Goud 14
Completons)


http://bit.ly/askl_001
http://bit.ly/askl_001

INTERPRETACE DAT V GA

8
S  ACQUISITION “im
Overview Primary Dimension: Source / Medium Source Medium Keyword Oth
v All Traffic rSocondaly dimension vl Sort Type: = Default ~
. ]
Channels ’
v Custom Dimensions
Treemaps jogsaan
_
Source/Medium
c AdBrand @)
Referrals AdDate Q)
Sessions = ¥
AdLandi
» AdWords s @
AdPhase Q)
» Search Console AdProduct Q) - 50757
H ’
» Social utm_id ©) % of Total:
N etttV e el o Bl e 100.00% (50,757)
» Campaigns
(") Display as alphabetical list

) BEHAVIOR T 1. google / organic 12,674 (24.97%)



»

=)

INTERPRETACE DAT V GA

AR accounts > Askiepien

1. *Filtered -CZ ~

Frevacy Desenson  Sowrce [ Medham

AUDIENCE

ACQUASITION

Overview

Sowce | Nedum
Al Traffic
Channels
Treemaps
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e 1. poogle/ epe
P ——
. 2 googe/ cpe
) 3 google s cpe
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4 poogle/epe
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S poogle/cpe

Dhar

Secondary Srvenson ASPveduat ¥ St Type

Delply ~

Acqawton
AP rodect

s A New

& Sesdoms
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comni_chirurgee_weceve _nly 292 » 80 45
Comi_chirungee 7% s a7an
dermatologie_miradry 207 vm 9320
plasticka_chnage_opetace_wicek e " L4
plasacka_chinarge_augumentace 86 (34 2393

now

http://bit.ly/askl 002
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a
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Advarced Fites ON x e« @ T 2 m
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INTERPRETACE DAT V GA

>

v

0 ¥ Q .

3

ACQUISITION

Overview
All Traffic
Channels

Treemaps
Source/Medium
Referrals
AdWords
Search Console
Social

Campaigns

BEHAVIOR

CONVERSIONS

DISCOVER

ADMIN

Primary Dimension: Source / Medium  Other -

Secondary dimension: AdLanding ~

Source / Medium

google / cpe
google / cpe
google / cpe

google / cpe

Apra

Sort Type: | Default «

AdLanding

homepage
nase_sluzby
akce

anews

Acquisition
Sessions +
3,544

1,733 (48.90%)
1,258 (35.50%)
547 (15.43%)

6 (0.17%)



INTERPRETACE DAT V GA

Source / Medium
1. sklik / cpc
2. sklik / cpc

3. adwords / cpc

4. adwords /cpc

5. adwords / cpc

AdAudience

sklik display inmarket acquisiton
sklik search acquisition
adwords display rmkt

adwords search acquisiton

adwords dipsplay customaudience
acquisition

Acquisition

Sessions

93

I 1otal:
1.46% (6,363)

40 (43.01%)
15 (16.13%)
14 (15.05%)

12 (12.90%)

6 (6.45%)



INTERPRETACE DAT V GA

Source / Medium

1. newsletter / email

2. newsletter / email

3. newsletter / email

4. newsletter / email

AdAudience

crescon_email_list_all
crescon_email_list_notsent
crescon_email_list_unopened

crescon_email_list_notclicked

Acquisition

1,091 (69.58%)

298 (19.01%)

128 (8.16%)

51 (3.25%)



INTERPRETACE DAT V GA

AdProduct
1. dermatologie_belkyra
2. cevni_chirurgie_veneseal
3. plasticka_chirurgie_blite
4. dermatologie_belkyra
5. plasticka_chirurgie_blite
6. dermatologie_fontana_mladi
7. cevni_chirurgie_krecove_zily
8. plasticka_chirurgie_blite
9. dermatologie_gset

10. dermatologie_lazerove_omlazeni

Source / Medium

seznam / cpc
seznam / cpc
seznam / cpc
AdexpresONE / cpm
facebook / cpc
facebook / cpc
seznam / cpc
AdexpresONE / cpm
seznam / cpc

AdexpresONE / cpm

Advanced Fllter ON % | edit
03 NEW lead -

neobjedng'vkové +
Sesslons J objedndvkové

formuléfe (Goal 14
Completions)

39907

3561

163

123

116

97

65

63

62

55




INTERPRETAGE DAT V GA

facebook / cpc




INTERPRETACE DAT Z KAMPANE OZNACENE
POMOCI UTM_ID

INTERPRETACE DAT V EXTERNIM NASTRO)I



INTERPRETACE DAT V GA

O Asklepion - dashboard dermatologie o oo D ® VIEW .
File Editing View Insert Page Arrange Resource Help

Pagelof2 v L2 e T " TR Pl < D TN << - T ) [ CY A - - B PR Vo +2

< Ad X

Ad Distribution Network
Ad Group
Ad Format

AdWords Criteria 1D

AdDate

AdLanding

AdAudience

AdBrand

AdPhase

AdProduct



INTERPRETACE DAT V EXTERNIM NASTROJI

& Breakdown Dimension picker Q

AdAudience
AdBrand
AdPhase
Vv AdProduct
E-commerce

Event Tracking

Edit Filter
Ad product equals augumentace_prsou

Include v AdProduct v Equalto (=) v augumentace_prsou



INTERPRETACE DAT V EXTERNIM NASTROJI

Total Events

Trend leadu ziskanych z epc a cpm kampani na produkt augumentace prsou .
10 ,
® scznam
5 @ facebock
® AdexpresO
® gocgle
0
—e— Total Events
P - PR Sessi
Trend navstév prichazejicich z epe a cpm na produkt augumentace prsou —.S:";
150
13
100 ® seznam
@ facebock
® Adexpres0
50 ® gocgle

-&— Sessions



DOPLNENI DAT O MEDIALNI METRIKY

* IMPRESSIONS

*COSTS

» AVG. POSITION

» CLICK2CALL

» IMPRESSION SHARE

» CPV

* POST VIEW CONVERSIONS



IMPORT MEDIANICH METRIK

DOPLNENI IMPORTU UTM IDS 0 MEDIALNI METRIKY:

http://bit.ly/V) MkFest utmid klasifikace exmpl

MK Fest - Asklepion - zna€eni kampani pomoci utm_id m

File Edit View Insert Format Data Tools Add-ons Help All changes saved in Drive

_m e o~ B 100% KE % .0 .00 123 Arial 11 B 7 5 A
D = 3
1 utm_id AdSource (utm_source) AdMedium (utm_medium)

2

3 ppc_2010606_500 seznam cpc


http://bit.ly/VJ_MkFest_utmid_klasifikace_exmpl
https://docs.google.com/spreadsheets/d/1XozAD5fX7VDmigoTzsIQR-znEeU_WjOTNrKjBSq_reo/edit#gid=1874120414

TOOL SET - UPLOAD DAT A'IMPORT DO GA

» MANUALNI EXPORT/IMPORT
» AUTOEXPORT/AUTOIMPORT
» API INTEGRACE

- B UPCAETHIC S
SHZS TGO FUNNEL iR

SHEETGO.COM FUNNEL.I0 SUPERMETRICS.COM



MK FEST DEMO

AdProduct

AdProduct

INTERPRETACE DAT V EXTERNIM NASTROJI

Sessions

Post click conversio...

Post view conversion...

dermatologee_fontana_miadi
CRVnI_Cherurgio
plasticka_chrurge _blite

dermatologie_intim

AdAudience

AdAudience

Adimpressions ~ AdCosts
90,804 2
89,200 1
84772 2
21300 2

Sessions

Post click conversio...

Post view conversion...

avizice_rnth
akvizice_display

remarketing_rtb

AdPhase

AdPhase

Adimpressions ~ AdCosts
147.772 3

89200 1

49,104 3

390

1,070

Sessions

Post click conversio...

Post view conversion...

Lee

think

Adimpressions AdCosts
237572 4
49,104 3

986

1,070

http://bit.ly/vasek_mk_fest_demo
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Google




REPORTING TOOL ADEXPRES

Google :

AdWords

SKLIK

adform

Sizmek

O DoubleClick §

|



REPORTING TOOL ADEXPRES

- RTB

RTB segmenty Navstévnik
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UTM_ID ADVANGED INTERPRETAGE




UTM_ID ADVANGED INTERPRETAGE

7

KANAL

brandova reklama x 2

(Other) brandova reklama x 3

nebrandova reklama (Other) x 2
nebrandova reklama (Other)

CHANNEL GROUPING - VYV0J CESTY PRO BRAND /NONBRAND

KONVERZE

1M1 a2

107

34



INTERPRETACE VLASTNI DIMENZE
TREND KONVERZI - BRAND VS NONBRAND

VYVOJ NONBRAND VS BRAND

120 28
100
I
g 80 23 %
S
= 17
B 60
<]
o
40
20 10
0
Cervenec fijen listopad prosinec leden

®"brand " nonbrand



UTM_ID CHANNEL GROUPING

Channel Grouping

N / Asklepion / 1. *Filtered - CZ

Administrat

Asklepid

Channel Grouping Settings

- 1. *Filtered - CZ v
Name
STDC
B View Settings
CHANNEL DEFINITIONS
o User Management
1. see

T

Goals

Define rule;

,; Content Grouping

AdPhase ~  Ccontains

Filters

-4

Display Color:
aaaaaaaaa

E] Channel Settings a..ua think

Channel Grouping
Done Cancel

Manage Brand Terms



UTM_ID CHANNEL GROUPING

Primary Dimension: MCF Channel Grouping Path  Default Channel Grouping Path  Source/Medium Path  Source Path  Medium Path  Other ~ SDTC ~

Secondary dimension ¥ | Q, adv:
SDTC Path Conversions v
==z

: 00) 200 (27250

2. 106 (14.44%)

< 0O | 93 (12.67%)
a 38 (5.18%)
B sec 300 | 26 (3.54%)
B Yoo e

o



UTM_ID CHANNEL GROUPING

Primary Dimension: MCF Channel Grouping Path  Default Channel Grouping Path  Source/Medium Path  Source Path  Medium Path  Other ~ SDTC ~

Secondary dimension ~ DO Q adv
SDTC Path Conversions +

= =3

1. DO x 8 I 26 (10.40%)

2l 00 x 9 26 (10.40%)

Sl 00 ~2) 22 (500

4. THINK 10 (4.00%)

o

THINK 9 (3.60%)



INTERPRETACE VLASTNI DIMENZE

-

Dashboards

Shortcuts

Intelhgence Events

Real-Time

Audience

Acquesition

Behawor

Home

ONLINE TO OFFLINE KONVERZE

Reporting Customization Admin

Channels Path

1

2

w

-

o

=2}

-

=]

(=]

> I
> o

> CIy
> CXB)
> O o

Web x 2

Conversions

.

28 (29.79%)

20 (21.28%)

10 (10.64%)

(6.38%)

(3.19%)

(2.13%)

(2.13%)

(2.13%)

(2.13%)

e

Conversion Value

A

CZK42,000.00 (35 74°

CZK11,500 00

CZK15,000.00 (12 77%

CZK14,000.00 (11 91

CZK350000 (29

CZK0.00

CZK1,500.00 (128%

CZK3,500 00

CZK3.500.00 (29

(C) OPTIMICS



MERENI A VYHODNOCENI PUBLIK

UTM_AUDIENCE
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ADAUDIENGE - PRACE S DATY

WEB
ANALYTICS

1st party
DATA

3rd party
DATA

SN L

SEGMENTACE |3

DMP

e

CRM

CMS

(PERSONALIZACE)

ADSERVING

MAILING
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ADOBE MARKETING CLOUD

Analytics f Audience Manager ‘ Campaign Experience Manager

= _4‘_
o« C@@
Media Optimizer Primetime Social Target

+
© Adobe’ DTM



ADOBE MARKETING CLOUD

1) Adobe Analytics

Components

DIMENSIONS

& Tracking Code

& Ad Type (Tracking Code)

& Ad Agency (Tracking Code)

o Lead Finished (Lead ID)

& Browser Type

METRICS

LP First Scoring Success (ev...

Visits

Edit Segment
Tags
® Ad

Definitions

Show Visit v

Ad Click Product equals v

T

Make this a Marketing Cloud audience (for www.airbankcz) @



ADAUDIENGE A VYHODNOGENI PUBLIK

» SBER DETAILNICH DAT 0 NAVSTEVACH UZIVATELU NA KORPORATNIM WEBU

« SPAROVANI TECHTO DAT S INTERNIMI IDENTITAMI NASTAVENI PAROVACICH IDENTIT

» OBOHACENI INTERNICH DAT - 0 CHOVANi UZIVATELU NA WEBU PRO POUZITI V INTERNICH SYSTEMECH
» MOZNOST CILIT REKLAMU PODLE INTERNICH PROFILU ZAKAZNIKU

« PERSONALIZACE PLOCH NA VLASTNIM WEBU PODLE PROFILU NAVSTEVNIKA

» MOZNOST ZASILANI EMAILU DLE NAVSTIVENYCH STRANEK/PROFILU



SHRNUTI

DEFINUJTE SI SAMI CO CHCETE VEDET 0
SVYCH AMPANiCH

ZPRISTUPNETE SI TATO DATA V REPORTECH
A ZACNETE S JEJICH INTERPRETACI



POKROCILA
INTEGRAGE




INTEGRACE POMOCI CMS - EXEKUXE A VYHODNOCENI STORYTELLING KAMPANE

STORYTELLING
KAMPAN, KDY COOKIE DOSTAVA V
RUZNYCH KANALECH RUZNE SDELENI
NA ZAKLADE PREDCHOZIHO CHOVANI




C0 JE KOMPLEXNI KAMPAN - STORYTELLING / STDC

Marketing Consideration

Focus Stage
S ce KREATIVA 1
Thi nk KREATIVA 2
DO KREATIVA 3

HTTPS:/WWW.KAUSHIK.NET/AVINASH/SEE-THINK-DO-CONTENT-MARKETING-MEASUREMENT-BUSINESS-FRAMEWORK/



NA ZAKLADE PREDCHOZIHO CHOVANI

CHYTAM COOKIE \V KAZDEM ZE SYSTEMU ODDELENE
A MODLIM SE ZE JI ZASAHNU PRISLUSNYM SDELENIM

PROTAHUJI COOKIE RIZENE CELYM PROCESEM
A SERVIRUJI SPRAVNOU KREATIVU NAPRIC VSEMI SYSTEMY
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TECHNICKE RESENI + INTERPRETAGE DAT
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JAK PREDAVAME PUBLIKA VV PRIPADE CRESCONU - SCHEMA

AGo gle
KLIK. |- |
> 1‘ GENERAL e\ k¢ PUBLIKUM + TESTY
TARGETING
e AWAREN%S INTERAKCE
SKLIK #‘ AWARENESS
PUBLIKUM

: CONSIDERATION INTERAKCE
AGAfOM’(?(f
SKLIK i‘ CONSIDERATION
l PUBLIKUM

DECISION INTERAKGE (LEAD)



STORYTELLING - UKAZKY KREATIV

Atraktivni bydleni Praha Vysodany

) -~ ~
" b B . i Sg 2
crescon ZIISTIT VICE

AWARENESS

CONSIDERATION

Projekt Rokytka - veskera oblanska
vybavenost v misté bydlisté

DECISION

Projekt Rokytka
zbyva 30 % byta k prodeji

-
o

—
—

——

L [ | -
- = B it S5 -
crescon Z)ISTIT VICE




JAK PREDAVAME PUBLIKA VV PRIPADE CRESCONU - SCHEMA

:“ GENERAL &
TARGETING
AWAREN%S INTERAKCE
Qo AR
& LKy

CUN&DERA&PNINTERAKCE

crescon

|
}“ CONSIDERATION vhovo- |
PUBLIKUM  § _
DECISION ﬁTERAKcE ',
CRESCON.CZ/CS/EBOOK

LEAD


https://www.crescon.cz/cs/ebook

JAK PREDAVAME PUBLIKA VV PRIPADE CRESCONU - POPIS INTERAKCI NA WEBU

AWARENESS INTERAKGE CONSIDERATION INTERAKCE DECISION INTERAKCE
KLIK NA MENU PROJEKT STAZENI STANDARDU ZISKANI LEADU
NAVSTEVA GENIKU STAZENI KARTY BYTU

2+ NAVSTEVA DETAILUPROJ. 5+ NAVSTEVA DETAILU PROJ.

T+1MIN NA DETAILU PROJ. T+5 MIN NA DETAILU PROJ.




ADVENTURA - TARGETING NA INTERNI SEARCH
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JAK PREDAVAME PUBLIKA V PRIPADE CRESCONU - DEBUG INTERAKCI NA WEBU

&« C  § Secure | Ptps |/ WWW.Crescon.cz/cs/projekty park-rokyta
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@ collect : o

COOCIT vars

—Ki facebook.com




JAK PREDAVAME PUBLIKA V PRIPADE CRESCONU - DEBUG INTERAKCI NA WEBU
BACKUP

<« C @ Secure | Mtps//www.crescon.cz/cs/projekty/park-rokytia
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JAK PREDAVAME PUBLIKA VV PRIPADE CRESCONU - DEBUG INTERAKCI NA WEBU

i sewne Park Rokytka
\#¥&s< Praha 9 - Vysocany

Y o » _f:j . " y, h “.» ,'...Y 3
J FOTOGALERIE
y/park-rokytka#fotogalerie

e Sources Network Performance Memory Application Security Audits WASP

2oyt 1 @
datalLayer Item
Details
O=——<x—)p page'l’ype user_stage_status: awareness
event: user_stage

i_’ gtm.js gtn.uniquetventld: 8

P gtm.dom

P gtm.load

+ MH

P GAEvent




JAK PREDAVAME PUBLIKA VV PRIPADE CRESCONU - DEBUG INTERAKCI NA WEBU

BACKUP

wces Network  Parformance

el

P GAEvent
~—» GAEvent
— user_stage
P gtm.linkClick
— GAEvent

Stazeni pdf se standardy projektu

STAHNOUT STANDARDY A ODEBIRAT NOVINKY

Memory Appication Security Audts WASP

1 €@

datalayer Item

Details
s stage status: awareness-consideration

event: user_stage

gtm.uniquetventid: 17



JAK PREDAVAME PUBLIKA VV PRIPADE CRESCONU - DEBUG INTERAKCI NA WEBU
BACKUP

Dé kUJ eme n Hana Fifernova, asistentka prodeje
< [] +420724 645157

Ozveme se vam co nejdfive.

x i] Elements Console Sources Network Performance Memory Application Security Audits WASP

od | rezidencni-projekty | park-rokytka | \ 1 @

dataLayer Item
GAEvent Details

user_stage event: user_stage
gtm.uniqueEventld: 36

Il x

3

user_stage_status: awareness-consideration-decision



SBER DAT DO WEBOVE ANALYTIKY V PRIPADE CRESCONU

|
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collect
collect
collect

1

collect

|

)
NI NN N2

collect
collect

-
1 €
Universal Analytics
Content Information
Document Title (dt): Park Rokytka
Document location URL (dl): https://www.crescon.cz/cs/projekty/park-rokytka
Custom Dimensions
#11 (cdil): awareness-consideration
#12 (cd12): awareness-consideration
gEvent Tracking
Event Action (ea): park_rokytka
Event Category (ec): user_stage_status
Event Label (el): awareness-consideration
General
Cache Buster (z): 1187197671
GT™ Container (gtm): GapKT85BL
Protocol Version (v): 1
Tracking ID / Web Property ID (tid): UA-15808035-1

Hit

Ude +unn o\ Aunns



WEB ANALYTIKA - GRESCON

VJ Crescon user_stage_status is awareness

Demographics

Technology

Behavior

Date of First Session

Traffic Sources
Advanced

Conditions

Sequences

Conditions
segment your |

Filter Sessions ~ Include ~

user_stage_status session

+ Add Filter

Cancel

-

contains

-

Previ

awarenesq

OR AND



WEB ANALYTIKA - GRESCON

VYHODNOCENI EFEKTU AWARENESS KAMPANE

Event Label Total Events J
1. awareness 168 (90.81%)
2. awareness-consideration 11 (5.95%
3. consideration S5 (2.70%)

4. consideration-awareness 1 (0.54%



WEB ANALYTIKA - GRESCON - EVENT FLOW REPORT

l All accounts > hitp'www crescon ¢2 mk fest demo user_stage_status

All Web Site Data ~

Q,  Search reports and help

Events Flow
A Home Level of Detail »  Export +
nn
m+ CUSTOMIZATION All Users + Add Segment
100.00% Sessions
Reports
© reaLTIME — 15t Event 2ndEvest
139 sessions, 133 final event 6 sessions, 6 final evemt
2 AUDIENCE _ 9, Ciechia
¢ fj 124134
2*  ACQUISITION
+
) senvavior
Overview
Behawvior Flow
»  Site Content _]
»  Site Speed
» Site Search
v Events
Overview
Top Events

Pages




CRESCON - HIGH LEVEL REPORT

crescon - :

DIGITAL PERFORMANCE REPORT

Total Awareness Consideration Decision
Impressions Impressions Impressions Impressions
2,352,908 1,789,420 469,100 94,388

Total leads Awareness Consideration Decision
preleads preleads leads
56 6900 520 56

Total costs Awareness Consideration Lead cost
prelead cost prelead cost

- cme B - -
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KOMPLEXNEJSI STORYTELLING NELZE
ODRIDIT POUZE V RAMCI ODDELENYCH
INZERTNICH SYSTEMU. PRO EXEKUCI |
VYHODNOCENI KAMPANE JE POTREBA
ZAPOJIT CMS NEBO DMP + STAV DRZET U
COOKIE/USERA
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SEMAR | *Vbank

CLEN SKUPINY PPF

O DoubIeChck Sizmek
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Google Analytics 360 Suite & @
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CSAS PRODUKTY

MIps 'www.Csas Ccz

Joogie Data Swaio [ ADedug 9 GTM [_';, Trello ) Ceska sporiteing | D.. 0 DoublaClick Bid Ma.. £ Settings ’:) Academy for Ads: D.. 5 GWMT DCM Ma Work Barks News Wik

Pobodky a bankomaty Kurzovni listek Dokumenty ke staZen|

CESKASS  .oonifinance

Co hieddre Q
spofiteing

Udty a karty PUICKyY IVDOLEK Sporen nvestovani PolsStér Moje zdrave fir

,Pujcka mi pomohla k Zivotni ro’.

@ Od nas si pOjlite jednodude a férové

o

@ Piifadném splaceni vam odpustime aZ 15 splatek

Chei pOjtku Vice o pfibéhu




GSAS LEAD FORM

Mate o pujcku zajem nebo potrebujete poradit?

Nechte nam na sebe kontakt, do 15 minut vam zavolame s konkrétni nabidkou.

x




GSAS STORYTELLING

Odpustime Vam
az 15 splatek

< ROZLOZIT, JAK POTREBUJI ’
2 VTN | s : @
ZIVOINIROLI — = O

" ) : *‘;:;:
ZJISTIT VICE JAK NA TO? ZJISTIT VICE W’\“

7

01_300X300_SEE 01_300X300_THINK 01_300X300_D0



CSAS CAST EKOSYSTEMU

AMPANE DATA |

© DoubleClick A= Google

DISPLAY (DIRECT + RTB) + SEARCH Big Query

WEBOVA ANALYTIKA REPORTY

5% = > 5 . s 3 5 - - P (S - - 2 _ o

Google Analytics 360 Suite Google Data Studio




REPORTING - DC KONEKTORY R

a Attnibution 360

e BigQuery *
B cloudsa
() ocm 4

DCM, B, GA360 KONEKTOR V DS S Googl cloud storage
U Google Analytics  affemmrmmsseces

Google Sheets

@ Search console

o YouTube Analytics

Community Connectors

EXPLORE CONNECTORS

¥, DEVELOPERS



CSAS GO SLEDUJEME/REPORTUJEME?

» KONTROLA ADSERVINGU
» LAST CLICK VYKON KAMPANI DO LEADU (GA360)

» ASISTOVANY VYKON KAMPANI DO LEADU (DCM + GA360)



CSAS CO SLEDUJEME? KONTROLA ADSERVINGU
JESTLI SE SPRAVNE V/YDAVAJi SPRAVNE IMPRESE NA SPRAVNE KAMPANI VE SPRAVNE POSLOUPNOSTI?

Celkovy objem impresi  Celkovy objem impresi  Celkovy objem impresi

Kreativ kreativ kreativ
SEE THINK DO
Impressions Impressions Impressions
13,054,642 3,917,538 430,058
§ -33.4% §-47.9% t 3.2%

Celkovy objem impresi kreativ SEE, THINK, DO po tydnech




CSAS CO SLEDUJEME?
LAST CLICK VYKON (GA)

03 Detail - kampanova navstéevnost

3.1 tydenni navstévy z kampanovych kanald 3.2 struktura navstév z kampanovych kanala

(cpc vs cpm) (cpc vs cpm)

® o

a4 ’: e cot - 115
. cpc W o
Goal 1
CPCvs CPM

3.3 konverzni pomér pro kampanové kanaly po tydnech 3.4 pocty last click konverzi (cpc vs cpm)

(goal 1) (goal 1)

lLll- .lll

N coc W com



PROC (ZATIM) NEREPORTUJEME GA MULTICHANNEL DATA V DASHBOARDECH?

__'l Google Analytics > Reporting > Multi-Channel Funnels Reporting API Q  Search
GUIDES REFERENCE SUPPORT
Reference Guide Dimensions & Metrics Reference
~ Dimensions & Metrics
Reference This document lists and describes all the dimensions and metrics available through the Multi-Channel Funnels Reporting
Corwersion Paths APl
Interactions
Time All of the dimensions and metrics can be combined together.
Standard Query Parameters
Error Responses Dimensions Metrics

Conversion Paths

mefbasicChannelGroupingPath melfirstimpressionConversions

melsourcePath melfirstimpressionValue
mefmediumPath  mefimpressionAssistedConversions
mcfcampaignPath  meliotalConversions
mefkeywordPath  mefiotalConversionValue

HTTPS://DEVELOPERS.GOOGLE.COM/ANALYTICS/DEVGUIDES/REPORTING/MCF/DIMSMETS/

* Note: The Multi-Channel Funnels Reporting APl uses a non-adjustable 30-day lookback window.


https://developers.google.com/analytics/devguides/reporting/mcf/dimsmets/

CSAS CO SLEDUJEME?
ASISTOVANY VYKON (DCM)

1.1 Konverzni pomér impresi a kliki z «#  kreativ do konverze g % lead

W g e W cnnghP re W B @ GNP  —A— cme,

I V. conv.rate impression to view-through conversion [l VJ conv.rate clicks 10 click through conversion

-.-.Ll-_

1.2 Pocty konverzi z “#  kreativ na s lead - view through + click through

B View-through Conversions [l Click-through Conversions



CSAS CO SLEDUJEME?

ASISTOVANY VYKON (DCM)

DCM Ceska Sporitelna (advertiser ID 4914184)

& EDIT CONNECTION

Name v conv.rate clicks to click throu

Index Field

1 VJ conv.rate clicks to clic...
2 VJ conv.rate impression t...
3 VJ conv.rate impression t...
4 VJ conv.rate click to conv...

RSN SRN +

Type

12

%)

W

3%

)

3

Percent

Percent

Percent

Percemt

Formula @ (' Click-through Conversions / Clicks )

Aggregation Description
Auto
Auto
Auto

Auto



NASTAVENI DELKY ATRIBUCNICH OKEN (DCM)

DoubleClick CAMPAIGNS ADVERTISERS

Campaign Manageil

« Ceska sporitelna
Advertiser 1D 4914184 Status: Approved

Properties Creatives Landing pages Creative fields Floodlight configuration Floodlight activities

m Discard changes ¥O Change log

This advertiser's configuration is the parent for 4 advertisers.

look-back windows 2

Impressions - days



NASTAVENI DELKY ATRIBUCNICH OKEN (FACEBOOK)

Customize Columns

| Performance

Engagement

Page Post
Messageng
Moda
Cicks

Awareness

Conversions
Website
Apps
On Facebook
OMline

Store Visits

Settings

Save as preset

Search x

PERFORMANCE

v Results
Result Rate
Reach
Frequency
Impressions

v Delivery
Social Reach
Sodal Impressions
Actions
People Taking Action
Relevance Score
Positive Feedback
Negative Feeddack
Amount Spent
Amount Spent Today

COST

Cost per Result

Nand mne 2 OO Danmin Dansbhead

Cloar Search

souaucomnu

4 COLUMNS SELECTED
Campaign Name
Delivery X
Results bt
Website Conversions x
Comparing Windows

See how action-based results (such as clcks and
CcOonversions) attriduted 10 your ads compared across
diferent lookback periods. This can help you

understand when people mos! often take action afer

INMeracting with your ads.

VIEW CLICK
1 Day ¥ 1 Day
7 Days 7 Days
28 Days 28 Days

¥ Include default attribution window

Eant « Clear

concet [EE



BENEFITY
INTEGRACE DCM A GA360



Ceska Spormeina > CSAS - produkce

CSAS - bez internich IP adres ~

® Conversions

(3
)

Hh | aa N
o . .
¢ 2
() af
S~/ - CU!\\'L‘ID ons C'Jh‘v'!.‘(b on Value
° NCI
-4 EN
Pricmary Dimensicex  MCH f ! Dela ' 1ou ) Pa Source/Medium Path il
=
bt (* awdvanced {22 - Bk
= NVERSION
Source/Mediem Path Coewversions + Corversion Value
»
1 < dfa / cpm (direct) / (none)
»
2. Oda/cpmx2 (direct) / (none)
verview 3. O dfa/cpm google / organic

4 |©O dfa/cpm (direct) / (none) < dfa / cpm

5. |© dfa/cpm google / organic < dfa / cpm




TOP CONVERSION PATH GA360

Source/Medium Path Conversions : v
1. dfa / cpm sklik / cpc dfa / cpm
2 »dfa/cpm x 2 sklik / cpc
3. | dbm/cpm > dfa / cpm google / cpc
4. | <© dbm/cpm » dfa / cpm sklik / cpc
5. dbm / cpm » dfa / cpm facebook / cpc
6. > dbm / cpm facebook / cpc > dfa / cpm
7. | dfa/cpm google / cpc O dfa / cpm

8. » dfa / cpm x 2 google / cpc




PROC POTREBUJI IMPRESNI DATA? - USPORA DIKY IDENTIFIKACI EFEKTIVNICH IMPRESI!

INZERTNi SYSTEM WEBOVA ANALYTIKA

EFEKTIVNI | |
IMPRESE

VSECHNY IMPRESE
KONVERZE

EFEKTIVNI | L e
IMPRESE




Reperts

©

® O Y

REAL TIME

AUDIENCE

ACQUISITION

BEMAVIOR

CONVERSIONS

Goals

Ecomeniice

Ml Chanewl Funnels
Overview

Assisted Cooversicns
Top Corrverson Paths
Time Lag

Path Length

AT Bubon

DISCOVER
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Google Analytics 360 Suite
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INTERPRETACE PLNE KONVERZNI CESTY - ADOBE ANALYTICS

Sizmek
+




KAMPANOVE KLASIFIKACE AIRBANK - ADOBE ANALYTICS

Adobe Analytics

B B ViewAll Reports jo)

W My Favorites

Site Metrics > Campaign Conversion Funnel
Ad Section Report - costs
Ad Publisher Report - costs Soe Content > Tracking Code

Zdroie leadd - report M uby

Misa_AS konwerae po peblisherech

SaMVind
Tracking Code Repornt

Ad Oick Report

>E
AN Qick T"n;\;’:“ Report ’
Ad Publisher Report
> nternal Campagn Click

NeswidaSkovand sirbidy
Neraidasthovary Ad Publsher
Patha > Sk

> Frequently Viewed Products > ASlate 1D

Vv Report Hstory
Campaigns >

Nenaidaiifhované arbedy

Ad Type
Traffic Sources >
Ad Section
Ad Section Report - costs
Ad Publsher WeB ’
Ad Poblisher Report - costs
Tracking Code Tests >
Ad Format
ACM Qlick Through Vistor Reterton >
Ad Target
Viskor Profile >
Marketing Channels >
Custom Conversion >
Custom Teaffic >

Video >




KAMPANOVE REPORTY AIRBANK - INTERFAGE - AD SECTION

~N

Ad Section

Seznamcz | HP

Usetrenoce / C\_:_.;- y - 2. ponce

HiFve CZ / Generry

Usetrenocz / Puycky - branding

Seznamucz / HP behavioralni cilen

Seznamucz / HP feed Gleryy

Open RTB / IDNES 2

Seznam.cz / HP Sky behavioraini cileni Pujciy
Centrum.cz / Floating

AdActivecs | Roasting

L Clck

http://bit.ly/airbank_002



http://bit.ly/airbank_002

KAMPANOVE REPORTY AIRBANK - AD HOC ANALYTICS

o Vykon a nikiagy asplay CL o «ia I ! =] -2

http://bit.ly/airbank_003


http://bit.ly/airbank_003

KAMPANOVE REPORTY AIRBANK - AD HOC ANALYTICS

% She Anatysis

Bounce Rate

(v O 1




DIKY ZA POZORNOST!

VASEK@VASEKJELEN.CZ
LINKEDIN.COM/IN/VACLAVJELEN
@VASEKJELEN




